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Board Profile 
Joanna Price is a seasoned Public Affairs leader with Board Experience in the areas 
of strategy, governance, and issues management, spanning across the private, 
public, and non-profit sectors.  Joanna chaired the Australian Beverage Council in 
2008-2011 and sat on its board from 2007 to 2011.   Currently, Joanna sits on the 
Boards of the Atlanta Women’s Foundation, the International Dyslexia Association, 
and the YWCA USA, Inc.  In her current role as Senior Vice President, Coca-Cola 
North America Public Affairs and Communications and her previous role as Vice 
President, Global Communications, The Coca-Cola Company, Joanna has Board-
level experience advising the Coca-Cola Board in the areas of strategy, governance, 
and public policy.  Prior to these roles, Joanna has held roles of as Vice President of 
Strategic Communications and External Affairs, respectively.  Joanna holds a 
Masters of Business Marketing from Charles Sturt University and a Bachelor of 
Business Marketing from Queensland University of Technology. 

 
Board and Board Committee Experience 
In her current Board roles, Joanna advices the Atlanta Women’s Foundation, the International Dyslexia Association, and 
the YWCA around issues relating to global and local issues and their public affairs and communications practices.  In her 
work as Board Member and Chair of the Australian Beverage Council, Joanna led an association of Australian beverage-
industry competitors in an alliance designed to help influence affairs in the areas of government, public policies, and 
industry-related issues. 
  
Board-Level Experience 
For the last 6 years, Coca-Cola’s Board has called upon Joanna to advise them on a range of issues: 

• Strategy: after the company received negative media attention in 2015 around the issues of transparency of 
scientific research funding, Joanna advised the Board on the situation, the company actions that led to this 
situation, and helped determine and execute a strategy to address the issues raised by the media and key 
stakeholder, ultimately resulting in new business strategy, processes and policies, aligned to a reporting 
scorecard that allowed the Board to monitor the company’s progress against the issues.   

• Governance: Recently, Joanna worked with the Coca-Cola Board to lead a discussion around the company’s 
Political Action Committee (PAC).  Specifically, the Board wanted to assess the company’s PAC and whether it 
should be disbanded.  Joanna’s presentation to the Board covered the rationale for the PAC, the role it plays in 
the company’s business, the governance around it, and how employees are solicited for the funding of the PAC.  
Joanna’s presentation resulted in a vote to keep the PAC in its current form. 

• Issues Management: Joanna was also called to work with the Board in 2019 over issues relating to animal 
welfare at the farms which provided milk for fairlife, a brand the company had an investment in.  Joanna’s work 
with the Board resulted in actions around new global animal welfare policies, audit processes, and appointing a 
Coca-Cola leader to sit on the fairlife Board to ensure that the issue was properly addressed and would not arise 
further.   

 
Executive Experience 

• Senior Vice President – Coca-Cola North America Public Affairs and Communications                        July 2019 - Present 

• Vice President – Global Communications, The Coca-Cola Company                                                   May 2017 – June 2019  

• Vice President – Strategic Communications, The Coca-Cola Company                                               July 2016 – April 2017 

• Vice President – External Affairs, The Coca-Cola Company                                                                  May 2014 – June 2016  

• Group Director – Coca-Cola Asia Pacific Public Affairs and Communications                                    July 2011 – April 2014 
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In her Public Affairs and Communications roles as Senior Vice President and Vice President at The Coca-Cola Company, 

Joanna has actively engaged in the development of the company’s category growth strategy and sustainability priorities, 

helping the company align around and communicate a new strategic direction for the company’s portfolio (including the 

communication of the Costa Coffee acquisition) and an ambitious industry-first goal for the company to collect and 

recycle the equivalent of every bottle or can it sells globally by 2030.  Joanna has also led the internal and external 

communications through Chairman transition and supported the CEO’s communication needs.  In these roles, Joanna 

has been very involved in the company’s business globally, overseeing public affairs and communication activities across 

North America, the United Kingdom, South America, Asia, and Africa, with special expertise in South Pacific, North 

America, and Asia.  

Additionally, as a Group Director, Joanna led the Public Affairs and Communications function across the Asia Pacific 

region – including both developed markets and emerging markets.  In this capacity, Joanna personally staffed the 

Chairman and CEO during all of his Asia-Pacific visits, advising and aiding him during internal and external meetings and 

helped establish the Coca-Cola Company re-entry into Myanmar.  

Education 
• Executive MBA                   Harvard Business School 

• Executive Programme Graduate                                              Thunderbird School of Global Management, Arizona 

• Masters of Business – Marketing                                                                                           Charles Sturt University  
• Bachelor of Business – Marketing                                                                   Queensland University of Technology 

 
Leadership Competencies 
With over a decade in leadership roles of increasing responsibility, Joanna is known as a leader who embodies and leads 
through the following core competencies and characteristics: 

• Strategic and Analytical Thinking 

• Pragmatic Risk Taking 

• Curiosity 

• Ability to Deliver High-Quality Work in High-Pressure Situations 

•  Strong Communication Skills 
Additionally, Joanna cultivates and values the following attributes within her teams: 

• Collaborative Work 

• Out-of-the-Box Thinking 

• Analysis based on Quantitative Data 

• Inclusivity 

• Efficiency  
 


